LETTERS

SAGAGIOUS GED

}:n “Views From the Top” (July/Au-
gust), you asked 95 business leaders to
name the most significant challenge facing
American busiess, The most farsighted
response was that of Colman M. Mockler
Jr., chairman and chief execuiive officer of
The Gillette Company: “To expand in a
mature arkel, using technology, new
products and effective marketing. Ameri-
can business will have to apply a socially
responsible multinational approach in its
strategies.” This answer reflected integrity
in American business, as well as confi-
dence in onr future.
ROGER W. CHRISTENSENM
Raoseville, Minnesota

TAK UNUSED LAND

1 his report from Japan (“Around the

World,” July/August), James Fallows
pirpoints fand prices as the primary prob-
lem facing Japanese society, while noting
that these prices occur because “much of
[the land] is artificially kept out of use.”
He suggests that the Japanese need to
“stop subsidizing farmers [and] stare tax-
ing unused fand.”

Mr. Fallows has iouched on the most
sensitive arena of privilege not oaly m Ja-
pan but in all the industrialized democra-
cies. Questions concerning private control
over land and natural resources continue
o haunt our sociopolitical systeras and
have Serions economic CoOnseguences.

Taxing unused land at a rate that ap-
proaches its true potential eCcOonomIC Tent,
without regard 1o how the land is used.
will improve the situation. As any good
economist will tel! you, higher tax rates
will tend 0 drive down the selling price
of land.

The Uinited States can use a dose of the
same medicine. Land costs have driven the
median price of housing above $120,000
and out of reach for an increasing number
of families. As more and more of a family’s
disposable income s taken by ihe fixed ex-
pense of 5 housing payment, the inevitable
tmpact on the economy is a loss of pur-
chasing power-for housing and for every-
thing else.

EDWARD J. DODSON
Cherry Hill, New Jersey

6R's CASH FLOW

he article “Fhe Cash Crunch™ {(July/
Zugust) contamed a numaber of refer-
ences to General Motors that we believe

do not accurately reflect GM’s true cash-
flow position. In fact, GM acitually gener-
ated an $8.5 billion positive cash flow in
1987,

The measure you used to calculate cash
flow highly distorted GM’s performance
over the past two years—a distortion
sternming from a change in [GM’s] dealer
financing in 1986. Before that, General
Motors Acceptance Cerporation provided
inventory financing to dealers. In the
fourth quarter of 1986, GM began directly
financing dealer inventory and used fund-
ing provided by GMAC to finance these
receivables. The change had no impact on
GM’s cash position, aithough it did resuit
in growing receivables on GM’s balance
sheet and a corresponding growth [$8.5
billion in 1987] in the payable toc GMAC.
Your cash-flow measurement accounted
for the prowth in receivables as a use of
funds, while not refiecting the offsetting
long-term payable.

R.T. "CONNELL
Executive Vice President
General Motors Corporation
: New York City

Business MONTH stands By its numbers,
In calculating current cash flow, short-term
receivables cannot be offser by a long-termn
payable. —THE EDITORS

ARKANSAS IRCENTIVE

n “Going After Business” (June), the ta-
bie “A Coast-to-Coast Guide to Incen-
tives” stafes that Arkansas does not issue
umbrelia bonds. This is incorrect. Umbrel-
la bonds for manufactoring and nonmanu-
facturing projects are available through

the Arkansas Development  Finance
Authonty.

JAMES BRANYAN

Chairman

Arkansas Development Finance Authority

Litile Rock

FAN MAR.

ongratulations on celebrating your

95th anniversary. [ read and enjoy

more articles in vour magazine than in any
of the other business publications.

K.C. MOSIER I

Chairman

Mosier Industries Inc.

EBrookville, Ohio

Business Mowrtw, 488 Madison Avenue,
New York, NY 10022,
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CORPORATE
AVIATION: THE
COMPETITIVE EDGE

Business aviation is more essential
than ever, a5 executives cope with
reduced aitline service and
hottlenecks af major hub airports.
Busmess Mowrw's 4th annual special
business aviation report includes
arcralt justification, case histories,
aircraft security Hps, an update on
outside management/charter firms,
and information sources.

Starts on page 29

STRATEGIC
ADVANTAGE
THROUGH
OFFICE
LOCATION

Today's stakes are high. Small city
or big city solution? it a8 comes
dewn to the individual case.
Eharles F. Harding, 2 principal at
PPH Fantus Corporation, tells what
2 look for.

3093

Starts on page 81
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The personal ioaury coupe
with the style to set the pace
and the power to keep it.

Let’s get # together. . buckle up.
G198 G Corp, Al rights reserved.

Fhis Cadillac-exclusive 4.5 hiter
Vi lets vous pass with confidence.

The 1989 Eldorado is the per-
sonal fuxury coupe for those who
will not compromise between
comfort and performance.

s clean, tailored lines makea
distinctive statement about you.
Six-way power buckei seats and
available bi rdseve maple wood
trimn fet you travel in renowned
Cadillac haxury.

The Eldorade’s responsive




